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About ait laboratories:

In 1990, Michael A. Evans, Ph.D. founded the American 

Institute of Toxicology (AIT Laboratories) with five 

employees and one goal: to provide superior analytical 

testing and research to professionals in the healthcare 

industry. Today, the company has an experienced and skilled staff of more than 475 

employees nationwide, including several Ph.D. toxicologists, full-time scientists dedicated 

to production, research and development, and an information technology department 

that isn’t afraid to push the envelope. AIT specializes in compliance monitoring, forensics, 

clinical, and pharmaceutical testing. In 2009, AIT launched AIT Bioscience, a bioanalytical 

contract research organization.

Challenge:

AIT Laboratories came to Miles Design in search of updates to the AIT brand, including a redesign 
of AIT’s logo, stationery package, print materials, website, and tradeshow booths. As a leading 
reference laboratory in the nation specializing in pain management, forensics, clinical, and 
pharmaceutical testing, AIT Laboratories was looking to better position itself as a market leader 
through a comprehensive rebranding process. The solution needed to feel like an evolution of the 
company and a natural progression. 

Solution:

Miles Design created a comprehensive identity package—
including an updated identity, business system, print 
collateral system, tradeshow booth design, and website 
redesign—that would refresh the AIT brand with a clean, 
cohesive, professional look.

“Miles Design helped AIT to create a new brand identity 
that preserves the long-standing, successful image of AIT,” 
said Executive Director of Marketing Raquel Bahamonde. 
“The entire campaign further strengthens the company’s reputation as a science-based, technology-
driven company, which is a leader in its industry and takes pride in its professional staff.”

“	The entire campaign �further 

strengthens the company’s 

reputation...” 

- Raquel Bahamonde,  
   Executive Director of Marketing
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Solution:

Miles Design helped coordinate the initial brand rollout 
on October 6, 2008, during an internal company 
meeting. Miles Design was diligent in overseeing even 
the smallest printing details, �such as the embossed 
logo, custom die-cut business cards, and consistent 
color across the �various media.

Miles Design offered support for both the design and 
information organization for the new AIT website and 
art-direction for photographer Tod Martens on the 
great new images. The new site boasts easy ways to 
view complex information, such as the test catalog. 

“Miles Design was instrumental in assisting AIT with 
challenges it faced in providing complex information 
to our clients in an easily accessible way and an easy-
to-understand format. Our clients are now better 
able to get the information they need about AIT’s 
testing,” said Bahamonde.

Results:

Internally, the relaunch of the AIT brand created a 
sense of excitement among the employees, sales 
staff, and leadership. While the AIT brand roll-out will 
likely continue throughout 2009, the initial launch 
has proven to be successful, both internally and 
externally. 

For more information, visit: 

http://www.AITLabs.com 

http://www.milesdesign.com


