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MILESDESIGN CASE STUDY ::

Our challenge was to create a unique look and
feel for the Gourmet Dinner that, at the same
time, stayed consistent with the established
national brand standards.

The Solution: we created a cohesive and
functional set of materials that represented the
professional, high-end reputation of the
Gourmet Dinner.

In addition to the printed materials, Miles Design
worked closely with BBBS to develop a signage
package—completing a consistent experience
for the entire event.

Big Brothers Big Sisters of Central Indiana 34th Annual Gourmet Dinner

CHALLENGE

Big Brothers Big Sisters of Central Indiana came to Miles Design to brand and create materials for
its largest annual fundraising event, the Gourmet Dinner. The agency desired to create a
professional, high-end look and feel to match its corporate audience and sponsors, but had
struggled previously to match its youth-friendly brand with a more polished presentation.

SOLUTION

Miles Design created a cohesive package of materials—including an event invitation, reply card,
VIP invitation, event ticket, event program, print ad series, volunteer interest card, and sponsor
signage—that seamlessly blended the corporate audience and sports-themed event with the Big
Brothers Big Sisters brand.

“They executed something we had not seen before, in Indianapolis or any other Big Brothers Big
Sisters market — the ability to carefully work with the national Big Brothers Big Sisters brand in a
way that worked locally and met the unique
needs of an event with a brand and history

' N
of its own,” explained BBBSCI Chief They exeCUted SOmethlng

Development Officer, Carl Davis, Jr. we had not seen befo re,

RESULTS in Indianapolis...”

By heightening the quality of sponsor

recognition and creating a comprehensive

event experience, more corporate sponsors committed to Big Brothers Big Sisters of Central
Indiana. Event attendance rose by 100 guests from 2006 to 900 total attendees. Net funds raised
exceeded the projected budget goal by 18% and hit $265,000. The 2007 event attendance and
revenue surpassed any previous year's achievements.

"We finally had a complete package,” explained BBBSCI Marketing Coordinator, Darcey
Palmer-Shultz. "We always had a truly great event with a corporate following in the city, but we
didn't have the right materials to properly speak to our core audience, recognize our sponsors, and
celebrate our mission. Miles Design perfectly incorporated everything we needed functionally with
spot-on design.”

Immediately following the event, many current sponsors expressed interest in increasing their
support and new sponsors committed to 2008. The agency expects another record-breaking year
in 2008 with Miles Design on board to help make it happen.

For more information, visit:
www.bbbsci.org
www.milesdesign.com



